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In this class, we will learn about basics and framework of marketing, an important factor for corporate
to sell their products.

As the behavior of “customer” changes along with the time, we will try to learn how digital circumstance
of now a days affect how we market customer.

2. BB H

The goal of this class is to have you understand the basics of marketing so that you will be able to
analyze corporate activities from a marketing perspective.
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Final test(40%), Attendance, Class Participation(60%)
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Kotler, Philip /Kartajaya, Hermawan Marketing 4.0 : Moving from Traditional to Digital HRD Wiley
5. YEfEFIEDNE

Students are encouraged to survey examples given in the class buy using internet and etc.

6. ZDEE LOREEFHIE
The course plan may be changed by reflecting the progress of class. By learning marketing in this
course, you will learn crucial clues to your success in life.

F110mE) Customer Journey

F120m) Internetvs. bricks and mortar
#13[H]  Omnichannel strategy
#14[8]) Marketing evaluation
#15[[]  Wrapup

7. BENE

(55 10E]) Orientation and guidance about the course
(552[]) Marketing management

(25 3[9]) Plan, Do, Check, Action cycle
(ZE4[q]) Marketing strategy

(Z65[0]) Marketing planning process
[556[0]) Marketing research

(Z57( ] Content marketing I

(Z581A]) Content marketing 11

(ZE9H]) Customer engagement
(5510fq]) Customer relation management
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